FORRESTER

The Total Economic Impact™ Of BERA

Through four customer interviews and data aggregation, Forrester concluded
that BERA has the following three-year financial impact.
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391% BERA has given us a different
way of looking at our brands
and our competitors. We can
BENEFITS PV now see our brands
$954M holistically and what we can
do to improve them. We use
the BERA metrics and
NPV indicators to make
$760M better-informed decisions and
to improve our market share
and our revenue.
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